
  

Intuit Dome, the new home of the LA Clippers, will open for the 2024-25 season in 
Inglewood, California. Built for the fan, by the fan, the technologically advanced and 
basketball-obsessed arena, entertainment venue and outdoor plaza will deliver a 
uniquely intimate and intense live event experience with all the comforts of home. 

KEY FEATURES: 
An Intense and Intimate Live Event Experience - The most raucous, rollicking bowl in basketball 

• The Wall: 51 uninterrupted rows of seats, powered by close to 5,000 fans, will create Intuit 
Dome’s home court advantage.  

• Bowl Design: A seat in row 20 will be 45 feet closer – almost a half-court – than at the 
downtown arena. No matter where you sit, you’re going to feel like you’re hovering over the 
floor or the stage.  

• The Halo Board: The largest-ever double-sided halo display in an arena setting, at almost a full 
acre (38,375 square feet - more than 3,592 60-inch televisions and more than 233 million 
LEDs). We specifically designed and engineered the Intuit Dome roof to accommodate the 
unique Halo Board, optimizing sightlines from all seats and putting a priority on the viewing 
experience of upper-bowl seats. It is being developed and produced by Daktronics and will 
feature more replays, more videos and more advanced stats than any scoreboard in the world.  
 

The Comfort of Home - At Intuit Dome, you’re not a spectator, you’re a participant 
• Seats: Intuit Dome brings fans closer to the action and gives them the most leg room in the 

NBA, whether they’re sitting courtside or in the upper bowl. 
• Frictionless experience: Parking, arrival, entry, merchandise, and even concessions will 

leverage technology to create a hassle-free fan experience. Fans can select concessions items 
and return to their seats just like they do from their refrigerator at home. 
 

Basketball - Intuit Dome is being created specifically for Clippers basketball and concerts 
• Practice Facility and Training Center: With more than 86,000 square feet of training, medical, 

and player spaces, the facility will include two practice courts, an outdoor pool, and plenty of 
space to stretch out.  

• Court B: This full-sized indoor basketball court is an exact replica of the game court, just a few 
feet away from where the pros play. It will be used for everything from partner and community 
events to employee pick-up games. 

• The Plaza: The 80,000-square foot outdoor plaza is bordered by Roman steps and will include 
bars, restaurants, and an 8,000-square foot team store. It’s anchored by a full-sized, regulation 
basketball court with a screen that stretches key-to-key. 

• High School Jerseys: A jersey from each high school team in California will line the concourse 
and reclaimed wood from local courts will be incorporated into floors and walls. 

 

 



 
BY THE NUMBERS: 

• 18,000 – Seats 
• 5 – Full-sized basketball courts 
• 51 – Rows in The Wall 
• 0 – Concession stand lines  
• 20” – The width of every single seat 
• 35” – The depth of every single row of seats 
• 45’ – How much closer to the action an upper-bowl seat holder will be than at other arenas 
• 3,592 – Number of 60-inch TVs it would take to make up the Halo Board, produced by 

Daktronics 
• 38,375 – Square feet of the Halo Board, the largest-ever double-sided halo display in an arena 

setting 
• 86,000 - Square feet of training, medical and player spaces 
• 80,000 - Square feet of The Plaza  
• 199 – Game clocks throughout the arena, each a reminder to get back in your seat 
• $100M – Amount dedicated to Inglewood causes and infrastructure, the largest community 

benefits package ever associated with an arena 
• $260M – Amount of estimated annual economic activity generated in Inglewood 
• 7,000 – Jobs created during construction 
• 30% - Percentage of minority and disadvantaged business enterprises that Intuit Dome will 

employ 
• 30% - Percentage of permanent jobs at Intuit Dome that will go to Inglewood residents 
• $1M – Amount Intuit will give to L.A. schools over the next three years 
• >120 – Restrooms, with a ratio of people to lavatory that is almost half that of the average 

arena 
• >1,100 – Touchless restroom fixtures (toilets and urinals) 
• 0 – Amount of waste Intuit Dome will generate once operational 
• >300 – Electric vehicle charging stations on site 
• 15% - Reduction in vehicle trips to Intuit Dome with new transportation management program 
• 26 – Fuel-friendly tugboats purchased for Port of Los Angeles to reduce emissions 
• 7.5M – Gallons of water Intuit Dome will save annually 
• 12 – New zero-emission vehicles awarded to the City of Inglewood 
• 1,020 – Electric vehicle charging units installed in Inglewood homes and public parking lots 

 
Intuit is the official Naming Rights partner and Aspiration is the first Founding 
partner of Intuit Dome. AECOM (Design) is the leading design partner, and the 
AECOM Hunt/Turner Joint Venture is leading the construction efforts. For more 
information, visit www.intuitdome.com/press and follow @IntuitDome on 
Instagram and Twitter. 

https://nam04.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.intuitdome.com%2Fpress&data=05%7C01%7Cakornaker%40clippers.com%7C8681b9b43968492fac3f08da4d879ad4%7Cc7fce0d0bdb8445ba23adb3f14d0e47c%7C0%7C0%7C637907542069597001%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=o5z8RfsfXm3JByUFezLGcyZifKECUaYtrjr7U5KUOAw%3D&reserved=0
https://www.instagram.com/intuitdome/?hl=en
https://mobile.twitter.com/intuitdome

